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ALL I N A

L AT HE R

From creating waves to
rebalancing your scalp,
shampoos are now going
way beyond cleaning your
h a i r. A l i c e M a n n i n g
rounds up the latest
i n n ovat i o n s

GETTY
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ranted, “scalp” isn’t the most glamorous word in
the beauty lexicon, with its medical overtones
and link to the world of dandruff, so our hairbed
often gets overlooked for being profoundly
unsexy. But with 41% of shoppers looking for
different levels of cleansing, according to Mintel,
the time has come to reassess. Scalp is the
current buzzword in beauty and the driving
force behind some of the most exciting haircare
innovations about to hit the market. The skin on
our heads is where it’s at, apparently, with big companies
spending less time focusing on strands and more on where
they stem from. It makes sense; after all, your scalp is at the
mercy of the same external aggressors as your face — pollution,
dirt, grease and grime — but with the added pressure of regular
styling and heat damage.
“The way we think about haircare is going to be very
reminiscent of skincare in the future,” says the colourist Josh
Wood, who advocates “intelligent cleansing” that also
hydrates and moisturises your scalp. “I’m a huge believer
in washing your hair regularly to remove the build-up of
sebum, grease and debris. Healthy, shiny hair starts with a
clean scalp. Respect and protect it.”
Steven Shiel, scientific director at L’Oréal, agrees. “People
often forget about the scalp, but there is a clear link between
its health and the hair that grows from it.”
This spike in scalp interest is partly a transatlantic
phenomenon, led by new American brands such as Hairstory,
created by Michael Gordon, the founder of Bumble and
Bumble. The star of its line-up is New Wash, which will
be available here next month; it is 100% detergent-free and
so nourishing, you don’t need to use conditioner. It also
promises to preserve hair colour, eliminate frizz and improve
scalp health. “For us, it was about finding a product that
cleansed and conditioned in one, because women want to
simplify their routines and their lives,” says Hairstory’s
creative director, Wes Sharpton.
Step forward the latest treatments: new offerings include
formulas that clean and style, shampoos that repair damaged
strands and in-salon “facials” for your scalp.
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The 2-in-1 hybrid

Redken Beach Envy Texturizing
Shampoo, £14
This combines the best elements of a
thickening shampoo with a texturising
styling product. While cleansing the
hair, it also creates loose, “undone”
waves with body and bounce, by using
filloxane, minerals and polymers to fill
gaps in the hair’s protein that stay
put even after rinsing. Could this
be the start of shampoos replacing
styling products?
Best for Gisele wannabes and beach bums
seeking dishevelled waves. Or fine hair
that needs pumping up.

The prewash

Aveda Pramasana Purifying Scalp
Cleanser, £22 (from May)
Aveda has created an entire range based
on the belief that a clean scalp is the
secret to healthy hair. Its new scalp
cleanser contains balancing seaweed
extract, protecting lactobacillus and
antioxidant-rich tamanu oil. Wet your
hair, then massage into the head before
shampooing.
Best for Its exfoliating properties,
which can help control oily and
dandruff-prone scalps. Book in for
an Aveda Scalp Facial (from £50)
when Pramasana launches.

The frizz fighter

Tresemmé Keratin Smooth Restoring
Shampoo, £5.50 (from May)
Using keratin, the protein found
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naturally in our hair, as its key
ingredient, the reformulated version
of this shampoo also contains marula
oil to treat frizz, provide a hit of
moisture and give a silky finish. It
absorbs so quickly, you don’t have to
worry about any oil hanging around and
making your hair look greasy.
Best for Taming dry, coarse hair that
becomes frizzy with humidity.

The deep clean

Kérastase Aura Botanica Bain
Micellaire, £21 (from March)
With its Aura Botanica collection,
Kérastase has ditched sulphates,
silicones and parabens for a formula
that is kinder to the scalp. Samoan
coconut oil and Moroccan argan oil
give lacklustre locks a heavy dose
of nourishment.
Best for Grease-prone hair will adore
the micellar technology that gently
removes dirt and grime.

The va-va-volumiser

John Frieda Luxurious Volume Core
Restore Shampoo, £7
Body, bounce and heaps of root
lift are what hair dreams are made
of, and John Frieda has got it
bottled. A protein complex pumps
up the volume from within each hair
strand. Light enough for the finest
hair, it also detangles, softens
and smooths.
Best for Fine, fluffy, flyaway hair
that falls flat.

